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O n e   m a y   a p p r o a c h   s u s t a i n a b l e   p r a c t i c e   w i t h   a   f o c u s   o n
m a t e r i a l s  ,  b y   b u i l d i n g   c o m m u n i t i e s  ,  b y   c h a n g i n g   t h e
w a y   u s e r s   i n t e r a c t   w i t h   p r o d u c t   a n d   s e r v i c e s ,   o r   b y
f o c u s i n g   o n   u s e ,   r e u s e ,   r e c y c l i n g .   H o w e v e r , i t   i s   n o t
n e c e s s a r y   l i m i t e d   t o   t h e s e   e x a m p l e s .   S u s t a i n a b i l i t y

c a n   m e a n   s o   m a n y   d i f f e r e n t   t h i n g s   i t   c h a l l e n g e s        
p r a c t i t i o n e r s    t o     b e    v i s i o n a r y ,  

a d a p t a b l e    a n d      i n n o v a t i v e .1

1	 1 Sherin, Aaris. Sustainable Thinking: Ethical Approaches to Design and Design Management. London: Fairchild Books, 2013.
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Introduction
______________________________ 

Can i t  have a  cont inuous fashionable  dia logue that  can be 
some what  less  superf ic ia l?  I t  is  t rue certainly  of  c lothing, 
that  one can not  simply have al l  the new and Fashionable 
c lothing within their  wardrobe.  The outdated art ic les  are 
given a  new lease of  l i fe  by the addit ion of  " fashionable" 
accessor ies .  What  are  the architectural  accessor ies? Time-
lessness a lso becomes an issue.  Is  something that 
is  t imeless deemed "unfashionable"? 

I  believe that  i f  something is  t imeless ,  whether  that  be 
a  dress or  a  bui ld ing,  i t  is  a lso f lexible  and i t  a l lows for 
change whi lst  keeping i ts  core structure.  Can fashion adopt 
architectures wi l l  for  longevity? 
  
Fashion is  a  quick moving body that  has an ever  changing 
cycle  that  is  f leet ing and transient .  Architecture is  durable 
and stable  but  is  t ime consuming to  create  and is  unrelent-
ing in  i ts  image.  Of  course the scale  and mater ia ls  which 
architects  employ have an impact  on this .  How can one 
amalgamate the fast  pace of  the fashion world  with the sta-
bi l i ty  of  the architectural  world? Do we as architects  need 
to  become more f lexible  in  our  way of  designing?  Or  is  the 
"design"  the issue? Designing could change and become a 
more proact ive and part ic ipatory process aiming for  aes-
thet ic  sustainabi li ty.

My main interest  is  fashion.  I t  a lways has been.  When think-
ing of  how I  could begin a  thesis  in  architecture I  started 
cutt ing,  fo lding and pleat ing a  piece of  paper  as  i f  i t  were 
mater ia l .  Where better  to  begin than physical ly  changing 
the state  of  an obsolete  object? I t  then struck me,  funda-
mental ly  architecture and fashion are  the same.  We wear 
c lothes to  cover  our  bodies and to  stay warm.  From the 
beginning of  t ime animal  hides were used for  c lothing and 
for  their  housing just  at  d i f ferent  scales .  The c lothing(hide) 
covers  the body and the tent  houses the person.  One might 
have to  wear  certain  types of  c lothing for   professional  or 
cultural  reasons.  Or  we may choose a  certain  way to  dress 
to  form our  ident i ty.  There are  var ious reasons as  to  why we 
choose how we dress ourselves,  but  in  most  cases i t  comes 
down to  aesthet ics .  Today there is  certainly  no lack of  d i-
versi ty  within the c lothing empire  with new garments in 
store every week.  Thus Fast  fashion is  created,  surrounded 
with a l l  i ts  ethical  problems.  Unfortunately  their  problems 
not  imprinted on the label . 
 		  I  then began to  think about  the simi lar i t ies  be-
tween the two disciplines(architecture and fashion)  but  a lso 
the di f ferences.  What  can each adopt  from one another? 
The idea of  immediacy and obsolescence within the fashion 
world  is  something which rarely,  i f  ever  occurs within archi-
tecture.  Bui ld ings have to  sat isfy  an idea of  sustainabi li ty 
of  their  design.  Projects  can takes many years  to  plan and 
construct .  However  a  fashion house has to  create  numerous 
l ines within a  season.  Decisions have to  be made quickly 
and manufactur ing has to  happen even quicker.  Does archi-
tecture need to  adopt  these trai ts  of  fashion? Architecture 
does not  have the abi l i ty  to  cont inual ly  create  new surfaces 
l ike  fashion does,  however  can architecture learn to  resur-
face i tself ? 



“If you describe something as ethical, 
you mean that it is morally right or morally acceptable.” Collins English Dictionary.



3 David Begg. ‘The Ethical Consumer.” Irish Congress of Trade Union 1 (2014): 1-62.
4  Richard R. John, Spreading the News: The American Postal System from Franklin to Morse. Cambridge,MA (1995) p.180.
5 Chatriot, Alain. The Expert Consumer: Associations and Professionals in Consumer Society. Aldershot, England: Ashgate, (2006) p.24

______________________________

								        Ethical  History
______________________________

vehicles ,  as  do not  v iolate’  the Sabbath.'4 The Free Pro-
duce movement became more 
prominent  after  the American Revolut ion,  their  act iv ists 
implored people  to  boycott 
‘s lave-made’  goods.  They believed that  ‘consumers best 
enacted their  ethical  v iews through the consumption of 
the goods they sold .’  5 The  Non- Intercourse advocates 
were of  the belief  that  the American people  should avoid 
any goods of  ‘Br i t ish or igin  in  a  economic and 
moral  protest ’.   Al l  of  these groups whi lst  they had their 
d i f ferences a lso had a  common goal  to  stop consuming 
goods not  made or  produced through ‘c lean hands’  or  what 
we now cal l  ethical .   There was a  new not ion of  moral 
commerce.  Fol lowing on from this ,  some 100 years  lat-
er,  The Nat ional  Consumer Leagues of  New York,  Boston, 
Phi ladelphia  and Chicago were founded in  1899.  They con-
cerned themselves with the better ing of  wages,  working 
hours ,  condit ions and the r ights  of  women and chi ldren. 
They advocated chi ld  labor  bans,  minimum wage laws and 
maximum working hours for   women.  The Nat ional  Con-
sumer League of  Great  Br i tain  was of  a  simi lar  thinking. 
However  this  league was set  up by the Ministry of  Food.  i t 
was set  up to  advise working c lass shoppers on everyday 
concerns.  In  the 40s and 50s i t  was mainly  women's  orga-
nizat ions that  pushed for  correct  consumer pract ices and 
a  Women's  shoppers league was formed fol lowing on from 
this .  Stemming from al l  this  poli t ical  noise surrounding 
consumerism,  John F.  Kennedy established four  funda-
mental  consumer r ights .  The r ight  to  Safety,  the r ight  to 
be informed,  the r ight  to  choose and the r ight  to  be heard. 
Much legis lat ion has been enacted fol lowing on from JFKs 
statements. 

 Fashion and architecture have been considered together 
many many t imes for  both their  contrasts  and their  simi lar i-
t ies .  However  when i t  came to  forming my opinion on such a   
d iscourse i t  was di f f icult  to  narrow i t  down as to  why I ,  as 
an architecture student ,  am so interested in  fashion.
Throughout  my explorat ion for  my thesis  I  am discovering  
that  the vast  layers  of  the fashion world  have a  perplexity 
that  could take essay upon essay to  uncover.  I  took a  br ief 
step back from looking specif ical ly  at  fashion and have be-
gun to  look  at  the broader  ethical  quest ion that  surrounds 
i t-  one which involves the ethics  of  society as  a  whole. 
There has been a  signif icant  shif t  in  the last  5  years  in  how 
our  ‘consumer society ’  is  consuming. 
Fashion is  providing a  thread for  me to  explore through. 
According to  the I r ish Congress of  Trade Unions,  55% of  I re-
land’s  populat ions are  ‘Act ive ethical  consumers’. 3

How can architecture as  an engine further  dr ive this  change 
in  society.  The quest ion of  ethics  in  the trade industry has 
being circulat ing since the ear ly  1700s with the formation 
of  the ‘Consumer league,  New York’  and the ‘Nat ional  Con-
sumer League’  of  Great  Br i tain .  These ear ly  establishments 
were the start ing point  for  a  more ethical  pract ice  in  con-
sumerism.  The ear liest  not ion of  ethical  consumerism can 
be dated as  far  back as  1770.  A number of 
movements had begun at  this  t ime.Three of  the main groups 
were,  the Presbyter ian 
Sabbatar ian's ,  The Free Produce Act iv ists  and The Non-In-
tercourse Advocates.  
The Sabbatar ian's  encouraged ‘Al l  their  ministers  and 
church members when traveling,  to  give preference to  such 
l ivery establishments ,  steamboats ,  canal  boats  and other 
public 



Co n t e m p o r a r y   a e s t h e t i c    n o r m s    a r e   b a s e d   i n   c a p i t a l i n t e n s i v e ,   
h i g h l y   a u t o m a t e d ,   u n s u s t a i n a b l e   p r o c e d u r e s . T h e s e   p r o c e d u r e s

 t e n d   t o   r e d u c e   t h e   p o t e n t i a l
f o r   f u l f i l l i n g    e m p l o y m e n t   a n d    o f t e n   i g n o r e   s o c i a l   

a n d
e n v i r o n m e n t a l    l o s s e s .2

2  Walker, Stuart. Sustainable by Design: Explorations in Theory and Practice. London: Earthscan, 2006.
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6 “Rana Plaza Arrangement.” Rana Plaza Arrangement. Accessed February 1, 2015. http://www.ranaplazaarrangement.org.
7 Chatriot, Alain. The Expert Consumer: Associations and Professionals in Consumer Society. Aldershot, England:Ashgate, 2006

society by way of  a  new text i le  industry?  Can we s low 
down the pace at  which mass product ion is  occurr ing.  Can 
we s low down to  a  pace where the design and craftsman-
ship can overtake mass produced i tems.  There is  more to 
l i fe  than increasing i ts  speed.  Surely  this  s lowness has i ts 
own value.  
At  the heart  of  society of  consumption stands an ent i ty, 
an agent ,  an ident i ty,  a  being and a  c i t izen about  whom al l 
can speak and whom al l  can attempt to  def ine,  t ranslate 
and shape the interests  of  so much else.7 

	       America and most  of   Europe adopted this  att i tude. 
However,  as  economic stabi l i ty  f luctuated,  populat ion in-
creased and a  demand for  cheaper  c lothing occurred so too 
did  the development  of  text i le  factor ies  in  the south east  of 
the world .  Countr ies  such as India ,  China,  Vietnam,  Ethiopia , 
Indonesia ,  Sr i  Lanka,  the Phi lippines and Bangladesh al l  fe l l 
v ict im to  the western worlds needs. 
During this  explorat ion,  I  am discovering my interest   in  the 
idea of  obsolescence and immediacy within architecture and 
fashion alike.  A culture of  mass consumption has led to  the 
condit ioned desire  for  the instant  commodity.  The architecture 
current ly  in  place for  the creat ion of  such mass product ion is 
predominant ly  in  the east  of  the world  with the major i ty  of  the 
‘commodit ies’  being sold in  the western world .  They are  large 
industr ia l  bui ld ingd viod of  l ight  and air.  Where the workers 
are  hidden away from the public  and al l  that  gets  seen is  the 
garments displyed on the shelves of  our  shops.  Why is  this 
the case?The answer is  simply because the labor  is  cheap. 
This  is  not  a  new fact .  The condit ions of  workers  within these 
factor ies  are  less  than acceptable. 
Take for  example the factory f i res  in  Bangladesh.  On Apri l 
24th 2013,  one thousand workers  were ki l led and over  2500 
were injured,  in  the col lapse of  one of  the largest  garment 
factor ies ,  Rana Plaza,  Bangladesh.  Despite  the fact  that  the 
bui ld ing had been deemed unsafe and according to  an employ-
ee of  the factory 'cracks on the wal l  cont inued to  grow bigger 
and bigger,  day by day '6 .workers  were st i l l  forced to  work in 
these horr i f ic  condit ion.  Fol lowing this  unpardonable  disaster 
on which every ethical  facet  was ignored,  there was an in-
crease in  minimum wage and inspect ions of  simi lar  mult ina-
t ional  factor ies  are  supposedly taking place regular ly.  Workers 
in  these factor ies  however  are  just  seen as commodit ies  who 
'don’t  know there worth'.  I  wish to  chal lenge this .  Can I re land 
lead the way in  a  new type of  inst i tut ion and reform i ts  own 



Image of Rana plaza after its collapse.
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8  Colomina, Beatriz. “photography.” In Privacy and publicity: modern architecture as mass media. Cambridge, Mass.: MIT Pres s, 1994.107.

 In  Beatr iz  Colomina’s  book Pr ivacy and Public i ty,  there 
is  a  d iscussion of  whether  a  product  holds or  does not 
hold any trace of  i ts  producer.  She refers  to  Le Corbusier 's 
exper ience with L‘Espir i t  nouveau to  emphasise the point . 
I  believe that  in  our  culture we have for  the major i ty  lost 
the re lat ionship between the two.  There was a  cultural 
shif t  f rom the focus on design and ski l led craftsmanship 
to  rapid ,  attainable  and most  of  a l l  cost  effect ive products . 
The former is  now being what  is  regarded as a  luxury.  Has 
the idea of  good design per ished along with i ts  crafts  peo-
ple? As Le Corbusier  so apt ly  stated  'now [this  change] 
only seems to  be regarded as cultural  d i f fusion and a  con-
text  of  product ion of  i ts  own autonomy'. 
 
'His  encounter  with the metropolis  produced a  break with 
L’Eplattenier ’s  crafts  formation where the object  is  iden-
t i f ied with the world ,  where the mater ia l  carr ies  traces of 
the maker.  Such cont inuity  between hand and object  is  in-
side a  c lassical  not ion of  the artefact  and of  the re lat ion-
ship between producer  and product '.8  

The only re lat ionship we have between producer  and 
product  is  a  cotton label  imprinted ‘Made in . . . . .’.  We have 
lost  this  cont inuity  within the tangled fabr ic  that  makes 
up ‘consumer society ’.  We no longer  know who makes the 
product  that  we wear,  use,  eat  or  bui ld  with.  



Image of Le Reive Bon Marche central circulation.
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sumption with l i t t le  i f  any space given to  natural  socia l 
interact ion.  One is  unaware of  the t ime of  day from the 
inside,  usual ly  they are  devoid of  any views to  the out-
side just  in  case i t  might  distract  the shopper.  The main 
concern is  separat ing the shopper  with their  money.  Rem 
Koolhass refers  to  the shopping mall  typology as ' junk 
space'.12 They are  descr ibed by Barry Quinn,  in  his  book 
The Fashion of  Architecture as  ‘ t ransitory non-places’ 1 1 
most ly  made up of  commercial  act iv i ty.  I t  is  space purely 
formed to  best  d isplay brands and products  with l i t t le  or 
any considerat ion for  col lect iv i ty.  Unlike   Boucicaut 's   Le 
Bon Marche,  shopping centers  today don’t  offer  col lec-
t ive spaces.  Yes there maybe food hal ls  and the typical 
grouped seat ing area found in  the center  of  the 'box '  but 
this  doesn’t  encourage col lect iv i ty,  i t  s imply offers  the 
shopper  a  rest ing place.   Another  such argument  from 
Sitte  is  that  “modern public  space [ is]  only  suitable  for  the 
photograph”.13 This  is  again an ethical  problem within this 
society.  The design of  public  space has given i ts  hierarchy 
to  the i ts  aesthet ics  rather  than the true needs of  beings- 
col lect iv i ty.  We live  at  such a  speed that  funct ionali ty  is  of 
upmost  importance and our  ethical  nature has disintegrat-
ed over  t ime as a  result .    
We are inst inct ively  socia l  beings.  However,  there are 
architectures in  place that  are  forcing a  col lect iv i ty  that 
is  unnatural  in  i ts  reali ty.  So taking Thomas street  in  Lim-
erick  as  an example- i t  was transformed into a  ‘shared 
street ’  and was supposed to  be a  col

Daniel  Defoe was a  trader,  a  pamphleteer,  a  journalist 
and more notably as  wri ter.  When i t  came to  his  knowl-
edge of  shops,  he wrote quite  extensively  on trading in 
London where he himself  was based and where he traded 
as a  general  merchant  in  wine,  wool  and hosiery.  During 
his  t ime as a  tradesman Dofoe observed that  ‘Every fa lse 
l ight ,  every art i f ic ia l  s ide window,  skie-light  and trunk 
l ight  was exploi ted to  make goods look f iner  than they 
real ly  were’.9 Here Defoe is  referr ing to  the exploi tat ion of 
architecture purely  for  the sales  of  goods that  was oc-
curr ing in  the ear ly  1700s.  This  didn' t  necessar i ly  make 
the architecture any better  but  i t  d id  increase the sales  of 
goods.  The department  store or  'magazines,  repositor ies 
or  warehouses' 10 as  they were referred to  then were of  a 
completely  di f ferent  nature than we f ind them today.  The 
retai lers  of  the t ime wanted to  create  an atmosphere of  an 
opulent  domest ic i ty.  The front  of  the stores were for  the 
sales  of  goods.  However  the back sect ion of  these new 
stores were purely  about  the pleasure of  shopping and the 
experience.  For  example,  Wedgewood at  the t ime,  d is-
played there goods in  large glass cases where the displays 
would be changed on a  weekly basis .  An almost  museum 
like  typology.  Another  example most  famously was Le 
Bon Marché Rive Gauche,  Par is .  A department  store that 
grew from a simple stal l .  In  1852 Arist ide Boucicaut ,  the 
son of  a  Par isian hat  maker  conceived the idea of  a  'de-
partment  store'.  Himself  and his  wife  offered a  stal l  f rom 
which a  wide range of  i tems could a l l  be  found in  the same 
locat ion.  Together  they developed a  whole  new culture of 
commerce,  offer ing not  just  shopping but  reading rooms, 
an art  gal lery and pr ivate  concerts  amongst  many other 
things.  'The store served as a  free intermediary and faci l i-
tator  between art ists  and art  lovers .' 1 1  
 Today ’s  shopping centers  are  giant  steel  boxes of  con-



________________________________________

							       The Consumer Edif ice
________________________________________

9  Defoe, Daniel, The Complete English Tradesmen, London. 1727
10 Kathryn A. Morrison, English Shops and Shopping, (Yale Univer- sity Press, 2003)
11 “Le Bon Marché Rive Gauche.” EN :. Accessed January 16, 2015. http://www.lebonmarche.com/en.html.
12 Quinn,Barry. The fashion of Architecture (Berg Publishers2003)
13  Wigley,Mark. White walls, Designer dresses: the fashioning of modern architecture. Cambridge, Mass; MIT Press, 1995

lect ive space for  people  gather ing in  the ci ty.  This  is  total-
ly  unnatural  to  us and therefore the space i t  not  used as i t 
was intended.  The market  place or  green urban park were 
or iginal ly  the places of  col lect iv i ty.  What  di f fers  from 
these spaces in  comparison to  my example of  Thomas 
street  is  that  they are  places of  act iv i ty.  They have a  func-
t ionali ty,  a  reason to  frequent .  I t  is  not  forced on the fre-
quenter.  They are  there to  shop or  to  play,  thus the park 
and the market  place.  The col lect iv i ty  of  socia l  beings 
thus mater ia lizes .  There are  seats  randomly dispersed 
around the street  and the paving has been changed to 
accommodate both traff ic  and pedestr ian,  giv ing neither 
hierarchy over  one another.  Of  course this  is  the object ive 
of  the shared street  concept  and i t  has reduced the dom-
inance of  the vehic le  but  i t  has not  encouraged a  col lec-
t iv i ty  on the street .  The lack of  the understanding of  how 
society can be col lect ive seems to  be evident  in  today ’s 
architecture.  Many col lect ive spaces lack genuine quali ty. 
The act iv i t ies  or  events  have lost  their  authent ic i ty. 

There simply must  be an architecture to  help the sustain-
abi li ty  of  societ ies  culture.  
 
 



W h i l e  i t  i s  t r u e  t h a t  t ra n s i t i o n i n g  to  m o re  s u s ta i n a b l e  g row t h
 w i l l  re q u i re  l a rg e  c h a n g e s  ,  i t  i s  i n d i v i d u a l s  

w h o s e  c o m b i n e d  i m p a c t  h a s  t h e  p ow e r  to  c h a g e  t h e  w o r l d  i n  i t s  e n t i re t y.     
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it  appears that  these methods are  more focused on reduc-
t ion rather  that  eradicat ion of  the use of  these fossi l  fuels . 
Fashion has an i rrefutable  l ink  with c limate.  However  i t  is 
often cast  aside unlike  other  industr ies .  Cleaning up fash-
ion has an immense opportunity  to  transform i tself.  We 
can inst i l l  the design power houses of  the world  to  match 
their  aesthet ics  with their  ethics .  Eighty bi l l ion garments 
are  newly produced every year.  To emphasize the impact 
on our  c limate,  a  pair  of  jeans uses 1 1 ,000-20,000 li ters 
of  water  in  their  product ion a lone.  Text i le  product ion is 
dependent  on mult i far ious resources.  Within the fashion 
world  designers  are  making conscious choices with re-
spect  to  mater ia li ty  and design in  order  to  uphold their 
ethical  nature. 
So what  is  ethical  fashion? ‘Ethical  fashion represents  an 
approach to  the design,  sourcing and manufactur ing of 
c lothing which maximizes benef i ts  to  people  and commu-
nit ies  whi le  minimizing impact  on the environment’.  14    

There is  a lso a  re lat ionship between this  shif t  in  socia l 
thinking and c limate change.  We are being forced to  look 
at  the consequences of  our  act ions and the i rrefutable 
changes in  the world 's  c limate.  Could this  be down to  eth-
ics? This  is  apparent  in  not  only the way we shop or  what 
we choose to  buy but  in  the way we bui ld ,  the way we live, 
the mater ia ls  we choose and the land we take from the 
earth.  There is  no quest ion that  changes in  society are 
occurr ing but  unlike  fashion's  immediacy,  they are  s low 
to  make any meaningful  d i f ference.  In  an interest ing ta lk 
in  SAUL by Gerald Fleming on the 15th of  October  2014 
on c limate change,  I  was made aware of  the impact  of  our 
decisions as  a  society and as architects  with regard to  our 
c limate cr isis . 
I  took most  interest  in  the project ions of  the c limate 
change that  probably wi l l  not  affect  me in  my li fe  t ime but 
wi l l  however  affect  future generat ions.  Yet  I  was struck by 
the lack of  anything signif icant ly  substant ia l  being done 
about  this  within our  society.  We have become so ob-
sessed with the here and now that  any thought  of  future 
generat ions seems to  have been lost .  The level  of  our  car-
bon based fuels  is  r ising dai ly.  For  example,  the use of  ce-
ment  in  the bui ld ing industry is  contr ibut ing signif icant ly 
to  this .  The idea of  the l i fe  span of  a  bui ld ing and the ma-
ter ia ls  that  they are  made from,  needs to  be thought  about 
in  much greater  detai l .  The ethical  decisions made within 
our  discipline need to  be changed.  However  ‘sustainable 
architecture’  to  me seems more l ike  an opportunity  for  the 
c lient  to  save money on their  bi l ls  rather  than a  focus on 
how ethical  the bui ld ing is  in  terms of  our  environment . 
Given our  exponent ia l  advances in  technology there are 
var ious construct ion methods surfacing that  promise to 
promote ‘sustainable  architecture’  .  However  upon listen-
ing to  Ger  Fleming and then explor ing these new methods 

Brands,  retai lers  and consumers have al l  become fantast i-
cal ly  adept  at  d ivorcing fashion from the very fact  that  i t 
is  been made by an army of  l iv ing,  breathing,  human be-
ings with resources which are  deplet ing the environment . 
Ethical  fashion str ives to  take an act ive role  in  poverty re-
duct ion and to  create  a  sustainable  l ivelihood.  This  re lates 
strongly to  my thesis .  I  believe that  my proposal  of  a  new 
type of  text i le  industry could potent ia l ly  awaken Limer-
ick’s  areas of  regenerat ion,  more specif ical ly  the Southhi l l 
area located on the fr inges of  the ci ty.  An area of  severe 
deprivat ion,  i t  is  one of  l imericks most  disadvantaged ar-
eas.  According to  a  Health Service Execut ive a  report  was 
conceived showing the start l ing stat ist ics .  One stat istc 
indent i f ied that  59.3% of  people  in  the area are  unem-
ployed.  On a  deprivat ion scale  ranging from 1-10 South hi l l 
was rated at  10.  However  of  the 40.7% of  people  who are     

14 “the-issues.” What is Ethical Fashion?. http://www.ethicalfashionforum.com/the-issues/ ethicalfashion (accessed October 22, 2014).



employed 83 men are employed in  the manufactur ing 
industry and 89 females employed in  trade or  commerce. 
Thus taking this  data  into account ,  I  f i rmly believe that 
this  type of  industry in  this  deprived area could have a 
huge potent ia l  to  dr ive signif icant  posit ive change.  Hense 
why I  have choosen not  to  deal  with the housing problem 
that  surrounds South hi l l .  I  believe that  i f  the South hi l l 
community gains a  pr ide from i ts  new industry the hous-
ing cr isis  wi l l  start  to  regenerate  i tsself,  Restor ing the 
community to  the former per iod when the product ion of 
Limerick  lace made i t  a  thr iv ing area. 

________________________________________

							           Changing Climate
________________________________________



________________________________________

							         Limerick  Lace Industry
________________________________________

built ,  the social  and the environmental  al l  become an inter-
twined fabric of  this ethical  discussion.  We have a social 
responsibi li ty to increase the welfare and the potentiality 
of  communities within the fashion world.  Eradication of 
exploitation of  the fashion workforce,  bui lding to reduce 
environmental  impact and helping to produce a new ethical 
collectivity,  form part  of  the aspirations that I  as an archi-
tect want seek to explore throughout this thesis.  

Looking at  the Limerick Lace industry as a precedent,  i t 
is  apparent that we have a strong history of  texti le and 
craft  making throughout Limerick.  I t  was the f irst  Ir ish lace 
making venture that was purely commercial .  Set up in 1828 
by Charles Walker,  i t  was at  a t ime when the lace industry 
in England was in recession.  Walker took a tour of  Ireland 
and chose Limerick as the site for his newest venture.  I t 
is  said that this was due to the fact  that there was a large 
population of   unemployed Limerick females and he came 
to the conclusion that this was an opportunity for cheap 
labor.  The f irst  factory was set up in Mount Kennet;  ‘A 
larger building with spacious rooms and affordable ample 
accommodation for workers at  that t ime numbered about 
500’.15The lace factory moved after 8 years to a new prem-
ises on Mulgrave Street and following that onto another 
factory in Glentworth Street.  However by 1843 the machine 
had started to take over from the ski l led craftswomen of 
the Limericks Lace making industry and threatened their 
livelihoods.  A Mr.  Samuels a successful  lace maker from 
London,  recounted a very vivid real  discription of  almost 
3000 women being employed in Limericks lace industry. 
The industry slowed down between 1843 and 1893 when 
Mrs.  Vere O Brien set up a lace making school .  One factor 
that led to this revival  was that ‘  lace making in Ireland at 
this period was the realization that good design was abso-
lutely necessary '.16 

In this brief  insight into Limerick’s craft  making history,  i t 
is  clear that texti le production is  embedded in our culture 
and is something that should be drawn upon.  Today,  we are 
st i l l  in the midst of  recession with unemployment remain-
ing a major issue.   The Definit ion of  ‘sustainabili ty ’  is  “[to 
meet]  the needs of  the present without compromising the 
abi li ty of  future generations to meet their  own needs.”  The 

15 Undated hand written account from Mrs Vere O’ Brien’s private papers.
16 Cléirigh, Nellie, and Veronica Rowe. Limerick lace: a social history and a maker’s manual. Gerrards Cross: C. Smythe, 1995. p.16



Here is a small excerpt of how I began the start of this thesis Project. I wrote what I 
imagined Limericks new fashion industry to be. It is set in a differnt site as to where I 
have choosen for my final project but I have included it to give you a small piece of my 
imagination. 

Limerick.2020.Fashion. Empire  
It is 2 days to runway, models are being pushed, pulled, pinned in and cut out of the 
newest designs, scissors clanking off the polished concrete floors, pins falling like rain 
drops and material slinking over the open balconies that protrude over the main atrium 
of the building. The building is electric with sound, the sound of people rushing and 
sewing machines running is amplified throughout. The sound is mirrored by the hus-
tling busy street of Limericks main thoroughfare; Williams St. People going about their 
daily lives totally unaware of the deadline that is looming for the fashion community of 
Ireland. I step inside to escape the busyness of the outside world only to be consumed 
by the busyness of the interior fashion world. It is a different type of busy.  
The building that houses Ireland’s fashion industry has everything from classrooms 
to haberdasheries to lecture spaces to production floors, housing machines that one 
thought only existed in shipping yards. People of all ages taking part in the fashion 
frenzy. There are older women teaching lace making, Limerick’s oldest and finest craft, 
to the young fashion students who are eager to learn. There are buyers and sellers, 
shop fronts and offices. This is Ireland’s fashion district. It would rival that of New York 
or Paris. It is the most open fashion house that I have ever experienced. The production 
floor is a knowledge exchange between couture and everyday. It is a vast room filled 
with all types of machinery and people scattered like a pattern of the most intricate 
piece of lace. One could be producing low cost clothing and believe they are amongst 
the designers of the world’s most exclusive brands. This is ethical fashion production. 
No longer rooms void of light and air, no longer people crammed into every square 
meter possible. The terrible conditions that enveloped the previous culture of low 
cost clothing has been destroyed by the new architecture of the fashion industry. The 
building spans between streets. Bridges hover over thoroughfares revealing parts of 
the fashion industry to passers by. The skin of the building is transparent in its nature. 
Fashion is open to all. It is no longer a closed door industry. Clothes are fundamental to 
everybody’s everyday. This new district is not just simply about fashion. Power has be-
come so critically important. It is at the heart of this building. It makes it beat. Beneath 
the vast production spaces is Limerick’s new power source. It gives life to the building 
and to the city. As I make my way down I’m hypnotized by the gleaming silver capsules 
that are dispersed amongst the space. There are children playing happily in a play-
ground right next to them with plants and trees of all kinds from all climates intertwined 



 
Throughout   the process  of  researching & compi ling this 
thesis ,    I  have formed the view that  ethics   in  both fash-
ion and architecture is   gaining more overal l  prominence 
and  is  becoming a   more central  tenant  in  discussions.  
Despite  this  very posit ive move forward,  my profound 
hope as a  future architect  is  that  in  the ful lness of  t ime 
key words such as ‘green,  eco and ethical ’   wi l l  no longer 
need a  def ini t ion or  c lar i f icat ion .  
 
I  envisage a  transformation that  normalizes such words.
 
My vision is  that  design integr i ty  wi l l  banish the current 
era  of  ‘ throw-away c lothing’. 
 
I  t ruly  believe that  i t  is  possible  to  have a  society where 
the glow of  socia l  responsibi l i ty  is  more appreciated than 
the glow from the sparkled dress.
 
Fashion does not  revolve sole ly  around c lothes in  the 
same way that  Architecture is  not  just  about  bui ld ings. 
There is  a  deeper  meaning. . . . . . . . .  i t  is  the way that  each 
and every one of  us  in  a l l  levels  of  society chooses to  l ive.  
 
 
I t  is  my most  sincere hope that  upon reading this  small 
contr ibut ion to  the very large debate that  you  too  might 
just  take a  second today to  think about  what  you choose 
to  wear  tomorrow.  

________________________________________

							                 Conclusion
________________________________________



T h i s   r e l a t i o n s h i p    b e t w e e n    p e r s o n a l    v a l u e s    a n d   
p r o f e s s i o n a l   p r a c t i c e    h a s    i n s p i r e d    a   n e w    t y p e    o f     d e s i g n e r ,

o n e    w h o    i s    a     s t r a t e g i c     t h i n k e r ,   a    s u c c e s s f u l    c r e a t i v e
m a k e r , a n d   a n    e x p e r i e n c e d    c o m m u n i c a t o r    d r i v e n    b y

v a l u e s - b a s e d    d e c i s i o n   m a k i n g. 
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Geometric Dress Sketch.



Concept sketch 
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Photo Collage of Alexander Wang Fashion 
show taking place in  abondoned South Hill 
home.



Geometric Study of Color



Fabric poured Concrete.



Fabric  Poured Concrete Form Work
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         Images of South Hill. 
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         Context/Route Map 
___________________________
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       Anchor Points on Site (Kenedy Park) 
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     Short Sections  through Textile Factory. 
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         Proposed Plan for Textile Factory 
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       Short Section through Textile Factory. 
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     Collage Image of OLd LImerick Lace With New Textile Industry.
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   Photographs of Models
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   Photographs of Models
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Fabric Formed Colomn.



Fabric Formed Colomn.



________________________

         Origami Studies
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   Photographs of Models
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