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Abstract

Resilience is an important theoretical construct that helps to conceptualise the ways individuals and
organisations attempt to countervail the effects of poverty and austerity. As a response to prolonged
crises, such as the global economic crisis and the COVID-19 pandemic, this chapter focuses on tracing
the psychological, behavioural, sociological and spatial perspectives of resilience, advancing our
current understanding of resilience theory within the marketing and consumption context of crises and
austerity. The chapter reviews recent research exploring the importance of resilience, and more
specifically the notion of persistent resilience in response to long-term stressors, such as unemployment,
triggered by the austerity measures imposed by European governments following the global economic
crisis as well as the COVID-19 pandemic. In advancing previous research in this area, we offer a broader
perspective by underlining the impetus for businesses and communities to employ a range of resilience
strategies while also highlighting the importance for individuals to develop a sustainable set of
resilience capacities to help creatively navigate the market and flexibly adapt to the long-term effects
of intense and long-standing crises.
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Introduction

The concept of resilience has received long-standing academic attention with a conceptual and
empirical focus across several disciplines including psychology, sociology, organisation studies, spatial
studies, and consumer research. Owing to its broad origins, there is still no single consensus definition
of resilience, and its conceptual boundaries remain blurred (Meerow et al., 2016). More commonly,
resilience has been predominantly presented as a one-off response to a crisis or significant event with
an eventual return to a previous position (Norris et al., 2008). In recent times, however, reflecting the
increased attention from research and policy discourse, the notion of resilience has advanced in line
with the enduring nature of crises and ongoing uncertainty of modern times (Szmigin et al. 2020;
McEachern et al. 2021), thus, proving extremely relevant to understanding the long-term impact of
austerity.

The economic period following the global financial crisis of 2008 is considered to be the most
significant since the Great Depression of the 1930s (Griskevicius and Millet, 2011), with many
European countries in particular adopting a stringent set of austerity policies involving increased taxes,
pay cuts and job losses. Austerity has since been heavily criticised as a fiscal policy (Krugman, 2012;
Blyth, 2013), attributed with causing significant and long-term financial hardship for individuals and
communities and a prolonged economic downturn, especially within the UK and across many other EU
countries. In the UK alone, recent estimates suggest a further deepening of poverty whereby 14.3
million people now live in poverty, including seven million in persistent poverty® (Social Metrics
Commission, 2019; Moraes et al. 2021; JRF, 2022). Additionally, COVID-19 represents a similarly
significant global crisis with far-reaching economic, social and health impacts, which are likely to
continue into the longer term, triggering the need for a persistent form of resilience. Thus, the long-term
effects of the austerity measures in many countries ensuing from the 2008 global recession, the
pandemic and the cost-of-living crises have triggered a renewed academic focus on the nature of
resilience, particularly within urban environments.

Existing research reveals the important temporal notion of resilience as moving beyond the end goal of
bouncing back and, instead, highlights the importance of a more continual adaptation to ongoing
uncertainties and the accommodation of a new reality. Consequently, as the nature of resilience
continues to evolve, this chapter traces the theoretical origins of resilience and considers a multi-
disciplinary (i.e., psychological, behavioural, sociological, spatial) approach towards progressing our
theoretical knowledge of the concept of resilience. We present recent conceptual advances in resilience
and persistence within a context of austerity from both individual and collective perspectives. In so
doing, we argue that when conceptualised as incorporating a persistent perspective, resilience offers an
effective and relevant way of responding to and coping with the uncertainties and unforeseen events
which are increasingly evident in society.

Theorising Resilience

The academic literature on resilience spans several areas including psychology (Lazarus, 1993),
sociology (Evans and Reid, 2013), organisational studies (Weick and Sutcliffe, 2007), consumer
research (Ball and Lamberton, 2015), disaster studies (Baker and Baker, 2014), ecology (Adger, 2000),
and urban and spatial studies (Andres and Round, 2015; McEachern et al. 2021). Psychological
resilience is closely associated with the capacity to bounce back from and flexibly adapt to negative
experiences or adversarial events (Block and Kremen, 1996), which may lead to recovery, learning and
growth (Youssef and Luthans, 2007). While psychological and behavioural perspectives on resilience
consider an individual’s personality, it has been found that resilience is not a fixed trait (Cooper et al.
2013) and can in fact be developed by individuals over time as a reaction to adverse experiences or
challenges. For example, adults and children who are exposed to stressful events seem better able to

! Individuals in persistent poverty are described as people who earn an income below 60% of the average
income for at least two of the last three years (Social Metrics Commission, 2019).



cope with subsequent traumatic events, which in turn help build resilience (Khoshaba and Maddi, 1999;
Robertson and Cooper, 2013).

Social resilience, by contrast, is linked to how individuals and communities respond to challenges in
their social context and adapt their behaviours and solidarities accordingly (Kamkura and Du, 2011).
Social systems can leverage social resilience to bring about structural transformation in society (Koos
et al. 2017). In a disaster context, Baker and Baker (2014) propose the concept of community-led
resilience, which involves a collective response to an event, and which is focused upon one-off disasters
such as earthquakes and other climatic extremes. Nevertheless, there has been more recent recognition
of the need for communities to develop resilience in response to ongoing disasters (Ozanne and Ozanne,
2016).

While these resilience studies were traditionally grounded in the notion of finite endpoints and an
ultimate return to a previous state, increasingly the contemporary environment has been unpredictable
(Evans and Reid, 2013) and, therefore, requires a greater acknowledgement of the relevance of a
temporal perspective in resilience theories. Perspectives that acknowledge temporality emphasise the
need for a greater understanding of ongoing resilience and flexible adaptation to enduring, in some
cases, long-term negative events and experiences. This is because, in these situations, an enduring form
of resilience or persistent resilience is called for.

The Theoretical Premise of Persistent Resilience

The term persistent resilience was developed within social geography and defined by Golubchikov
(2011, p.4) as a form of “engagement with more enduring, lasting challenges and pressures that underlie
daily life”, involving proactive and continuous negotiation of everyday practices and relationships, and
accommodating “continuities of change and reciprocity”. He proposes four dimensions to persistent
resilience including relational, dynamic, spatial and political, each of which have relevance within a
social geography context. Relational refers to people’s web of social relations which enable coping
strategies and dynamic relates to the active rather than passive management of one’s social relations.
Spatial relates to everyday coping strategies enabled through the engagement with spatial processes and
renegotiation of the spatial. The political empowers individuals and communities to become actors
rather than victims of change. In a more recent study, De Verteuil and Golubchikov (2016) underline
the importance of resilience in terms of renegotiation and restructuring of everyday life as well as the
power of having resources and information to facilitate incremental change, ultimately leading to
transformation at the individual and collective levels.

Despite the importance and applicability of persistent resilience to contemporary life’s challenges, the
concept has been explored empirically within limited contexts, namely spatial studies (Andres and
Round, 2015), and consumer research (Szmigin et al., 2020). Andres and Round (2015) present
persistent resilience as the micro-level responses of households and individuals within housing estates
to everyday pressures of low income, reduced benefits and rising unemployment. Reflecting the
importance of the collective in community resilience studies (Ozanne and Ozanne, 2016), persistent
resilience was found by Andres and Round (2015) to manifest through a variety of proactive individual
and collective coping and support strategies leading to better housing and services as well as enhanced
outcomes.

Despite recent acknowledgment of different forms of resilience including collective resilience (Ozanne
and Ozanne, 2016), as well as recent empirical investigation of persistent resilience (Andres and Round,
2015), there have been calls to conduct further studies in this area. Hence, in response to the limitations
of resilience theory, the next section outlines how two recent academic studies by Szmigin et al. (2020)
and McEachern et al. (2021) focusing respectively on the persistent and community nature of resilience
help to advance the conceptualisation of resilience as a whole.



Advancing the Theoretical Conceptualisation of Resilience

Expanding from its investigation in social geography and building on limited empirical investigation
within consumer research, Szmigin et al. (2020) examined the concept of persistent resilience in relation
to consumers in a number of EU countries which were particularly affected by austerity. The cross-
cultural qualitative study focused on exploring the lived experiences of a purposive sample of EU
consumers, comprising of consumers from Ireland, UK, Spain, Italy, Greece, and Portugal, across a
range of demographics. In-depth interviews were conducted with 38 consumers in these six countries
to empirically investigate persistent resilience in response to austerity at the individual level. In contrast
to traditional perspectives of resilience predominantly conceptualised as a reactive response to or
bouncing back from short-term crises (Ball and Lamberton, 2015; Luthans, 2002), the study extends
the theory of persistent resilience to emphasise its dynamic and temporal dimensions, illuminating its
enduring nature through a broader set of processes and outcomes.

Their research identifies the themes of persistent stressors and temporal orientation as two constants
which may occur and re-occur over time. Building on Boost and Meier (2017), who suggest
consumption in times of crises involves combining information, knowledge, or material resources with
social, cultural or economic resources to create new practices of resilience, persistent stressors include
economic, social, and cultural pressures within the context of austerity, representing challenges
impacting many people’s lives into the long-term. Specifically, Szmigin et al. (2020) found that
persistent stressors arise from the enduring context of austerity, which may have long-lasting
aftereffects. While persistent stressors are primarily economic, their impact extends to include cultural
and social aspects including people’s relations and identity within their social and relational networks
and communities. Temporal orientation represents the second constant in the way challenges or adverse
events, such as austerity, affects people’s perspective on the past, their ability to live in the present and
their capacity to plan for the future. Their research unveiled distinct variances, where some people may
be present-focused, concentrating on managing day-to-day due to a lack of choice or ability to plan,
while others may be focused on securing their future. Alongside these two constants, other elements
identified as characterising persistent resilience included day-to-day coping, relating, pragmatism,
repertoires of resistance, consumer adjustment and, for some, transformation.

Day-to-day coping emerged as a proactive, sustained and creative practice in people’s lives and, thus,
an essential element to resilience over the long-term. As people found different ways to manage their
altered circumstances, they gained a sense of achievement. Sometimes this was purely practical, such
as cutting down on non-essentials or developing DIY skills to mend or repair things that previously
they would have outsourced. For others, every aspect of reducing spending and consumption was
investigated. Some even actively helped others less fortunate as part of their coping strategies.

Pragmatism was identified as being different to day-to-day coping in that it was not about dealing with
the immediacy of the situation that people find themselves in but rather about their outlook on life,
which may come from the changed environment and the measures they have taken, thus, reflecting a
more temporal orientation. For example, one female Greek participant, who was working part-time as
a teacher, shared that, following a period of inner reflection and self-analysis, she recognised and
accepted the economic and social changes to her life including reduced pay and work caused by
austerity. This in turn led her to believe that she could “handle it and adjust to the new reality”.

Building on social resilience, the theme of relating to others through various social groupings and
networks emanated from engaging in various forms of giving and receiving practices with close and
extended family, friends and the wider community. Here, many of the participants talked about how
their families worked together to improve their situation, often in small, incremental ways which
included financial gifts, part-time work and thriftiness. One female Italian participant, for example,
explained how she, her mother and son all worked as much as possible as part of a three-generation
family unit in order to cover household expenses. Outside the family, relating in the form of supporting
others and a collective solidarity among people in the face of austerity was also evident at a localised,
as well as community and national levels.



Additionally, adjustments involved consumers exhibiting agency and responsibility to reflect on and
reduce their consumption as well as develop skills and resources to exploit opportunities in response to
austerity. Key adjustments discussed by participants included stopping or reducing certain consumption
choices such as spending on luxuries, holidays or hobbies, downgrading consumption through shopping
at discount stores or during sale time and looking for alternative ways to consume through growing or
making rather than purchasing.

Repertoires of resistance reflected an active resistance to austerity by navigating within and, where
possible, outside the marketplace and identifying alternative ways to consume or avoid expenditure
including bartering, sharing and exchanging. Such activities involved pursuing alternative ways to
consume or avoid expenditure, either on an individual basis or as a community. For example, one
Spanish participant talked about how he could no longer afford the gym but purchasing second-hand
weights to use at home enabled him to continue working out and maintain his health and wellbeing.
Examples of reducing costs communally included house maintenance as well as sharing and exchanging
homegrown and homemade produce, as reflected by a Portuguese participant who pooled vegetables
grown in her garden with her neighbours.

As a final theme linked to persistent resilience, transformation reflected significant, long-term changes
to consumption as well as to values in response to austerity. These included an ongoing commitment to
more sustainable consumption, reducing waste, saving more as well as instilling values in children such
as thrift and responsible consumption. Subsequently, many had to reorientate both themselves and their
families to live in a different way and learn to appreciate other things. For example, lifestyle changes
relating to what was truly valued and how people could renegotiate their connection with the
marketplace over the long-term ran through the narratives of many of the participants in their study.
However, transformation was not an inevitable outcome for everyone, with some struggling to develop
resilience and, hence, unable to transform. Such differences in participant experiences of the everyday
impact of austerity are important, as they highlight the need for people to be supported in developing
resilience capabilities which will ultimately enable transformation in the long-term.

In summary, Szmigin et al.’s, (2020) cross-cultural study of persistent resilience within a consumption
context represents a significant advancement from its social geography origins. Their research identifies
key constants and a range of dynamic characteristics that emerge from periods of persistent stress under
austerity and thereby offers a deep and rich conceptual and empirical advancement of individual
persistent resilience.

While Szmigin et al. (2020) focused on an individual perspective on resilience, there has also been
recent advancement regarding a collective approach to resilience centred on the spatial notion of
community (Baker and Baker, 2014; McEachern et al. 2021). Norris et al. (2008) proposed conceptually
that community resilience emerged from four interlocking adaptive capacities. These include, firstly,
economic development involving resource volume and diversity, resource equity and social
vulnerability; secondly, social capital comprising network structures and linkages, social support,
community bonds, roots and commitments; thirdly, information and communication relating to systems
and infrastructure for informing the public, communication and communal narratives; and, finally,
community competence relating to collective action and decision-making, collective efficacy and
empowerment.

Similarly, Ozanne and Ozanne (2016) build on these adaptive capacities in their study of time banking
in response to a natural disaster by adding a cultural capacities dimension, which includes a sense of
community, values, rituals and narratives, as well as maintaining the capacities of social,
communication, and community competences. However, as with earlier discussions around individual
resilience, the literature on collective resilience predominantly assumes that the desired outcome for the
community is to rebound back to its pre-crises state after overcoming adversity and disaster.

In response to calls for further studies on community resilience (Nguyen and Akerkar, 2020),
McEachern et al. (2021) investigated the concept of community resilience within the urban context of
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small food retail businesses after experiencing an economic recession and a decade of austerity cuts to
their communities. Founded on in-depth qualitative interviews with fourteen small food retailers across
the UK and observations of their respective communities, their research foregrounds similar themes to
those of Szmigin et al. (2020) regarding individual persistent resilience, but also proposes additional
themes which arise from investigating resilience in a community-based context.

Similar to Szmigin et al. (2020), the themes of persistent stressors and temporal orientation also feature
prominently from a community resilience perspective. However, specific to the context of community-
led retail businesses, additional persistent stressors included economic and environmental pressures,
with sustainability challenges impacting on businesses and communities over the long-term. For
example, in response to criticisms around higher product pricing often found in smaller retail businesses,
many of the retailers discussed at length how their community-led business models integrated the often
hidden environmental and social externality costs associated with traditional retail business models.
One retailer in particular referred to how their tinned baked beans could “beat any [major UK food
retailer] hands down, because it's all organic” and therefore, was not as detrimental to the environment
and members involved in the product supply chain.

Further, similar to individual persistent resilience, temporality also featured for small food retail
businesses as they discussed the challenges of aspiring to ensure the resilience of their business and
local communities for the future. Obviously, a core desire for all businesses is to sustain business
activities in the face of economic downturns or periods of austerity, but it was seen as equally important
that businesses rewarded the communities that invested in them to begin with. Despite catering for a
variety of ethnic-diverse communities, in contrast to Ozanne and Ozanne’s (2016) study, cultural
capacities did not seem to feature that strongly in this business community setting.

As community goes beyond a type of collectivity or social unit and can involve a spatial dimension
(Baron et al., 2011; Golubchikov, 2011), McEachern et al.’s (2021) notion of community was manifest
both spatially and relationally in the context of small food retail businesses. Thus, this research reveals
additional characteristics of resilience to those highlighted by Szmigin et al. (2020), which emerge from
periods of persistent stress under austerity within a community resilience setting. In their first theme of
spatial and relational resilience, the concept of community retailing was revealed as being broader than
just a concentration on the local. Here, the immediate community involves customers and residents
within the retailer’s catchment area, but also a community of moral values evident at the local scale (see
also McEachern and Warnaby, 2018). These included people in the locale who shared the ‘conscious
consumption’ ethos of the small business (Nova-Reyes et al., 2020), as well as a broader network of
small food retailers. Additionally, this ethos extended to a supply chain community (e.g., organic, fair
trade food producers), thereby indicating a broader, more diffuse community spatiality beyond that of
the immediate local retailing system. One example of this business approach involved dedicating an
annual percentage of sales to both local and global community projects as a means to promote and
facilitate food system resilience.

Similar to Szmigin et al.’s (2020) theme of day-to-day coping in the context of individual resilience,
economic resilience emerged as a second theme whereby the integration and circularity of financial
capital, together with a commitment to sustainability and societal responsibility, were overtly apparent
amongst small food retail businesses. Additionally, there was a sense that those businesses largely
identified themselves as promoting a more circular and thereby sustainable, moral (i.e., “do what’s
right”), and more resilient notion of wealth creation, as opposed to more traditional retailer business
models.

Unique to a more community context, the third theme of social capital and communications resilience
was revealed, as small food retail businesses invested significantly in and generated human, social, and
intellectual capital in order to operate. In particular, there was much evidence of the cognitive dimension
of social capital (Nahapiet and Ghoshal, 1998) across businesses, as it relates to the sharing of resources,
skills, and sustainability goals (Fuller and Tian, 2006; Merlo et al. 2006), particularly the sharing of
knowledge in an educational sense. Also evident here were the structural dimensions of social capital
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(Nahapiet and Ghoshal, 1998), where there was much emphasis placed on mentoring new business
entrants and social networking activities to help create strategic alliances (Doherty et al., 2014), and
enhance overall retail system resilience. Here, one retailer talked about the “pay it forward” culture
within their community and how that created more reciprocal alliances and partnerships between
businesses in the community. Taking responsibility for others with a positive societal and sustainable
orientation (Fuller and Tian, 2006) at both local community and national levels, in turn, enables more
dynamic and potentially transformative competences at community level.

Similar to Szmigin et al.’s (2020) novel notion of resilience in an individual context was the fourth
theme of community competences. Aimed at achieving positive community resilience outcomes, many
small food retail businesses discussed at length their sustainable and transformative competences, which
also integrate economic development, social capital and information, and communication capacities.
Particular attention was paid to involving local schools and educational projects and charity-led projects,
such as mental health groups, and encouraging their involvement in the community, for example around
food growing schemes. Another common sustainability area highlighted by many small food retail
businesses was their food waste practices, which reflected a more circular model whereby food products
were being re-distributed to homeless shelters prior to expiry dates and national holidays. These
attributes and community competences are expressed publicly by communicating moral values, such as
fairness, accountability, reciprocity, and transparency, demonstrating their moral consciousness, shared
values, and traditions (Baker et al. 2007), and a moral commitment to society at community level and
beyond.

Their research further demonstrates that small food retail businesses actively implement transformative
business models that aim to engage and integrate community members to produce moral, sustainable,
and resilient solutions at the local level in order to address the shortcomings of dominant food retail
systems. It therefore identifies the integrated and dynamic role played by the additional construct of a
retailer’s moral values and practices. Its central positioning within the model acts as a conduit which
helps direct and/or influence other operational capacities (e.g., economic development, social capital,
information and communication, and community competence). This, in turn, enables a more dynamic
and adaptive community-led retail system, which allows for a more sustainable state of equilibrium,
i.e., a food retailing system which works in accordance with available resources without compromising
the needs of future generations.

In summary, McEachern et al.’s (2021) study of small food retail businesses enable a more dynamic
and adaptive community-led, resilient approach to urban food retailing, which permits the potential
transition from an unsustainable to a more transformative urban food retail system. Moreover, in the
context of long-term austerity, it offers an extended conceptualisation of community resilience.

Integrating Individual and Community Resilience

While the above studies demonstrate that there are areas of alignment between individual and
community resilience, additional capacities leading to resilient outcomes are revealed. For example,
similar to individual resilience, the main capacities of community resilience also included elements of
coping, relating and pragmatism adopted to help deal with everyday challenges. However, the notion
of relating within a community setting was observed to be spatially influenced and involved securing
social capital, engaging stakeholders, and developing trust and loyalty through responsible
communications.

As a conduit between resilient capacities and resilient outcomes (i.e., helping to direct and/or influence
other operational capacities such as economic development, social capital, information and
communication, and community competences), the importance of moral values and behaviour is
evidenced across both of the above studies, albeit to a lesser extent in Szmigin et al. (2020). As a result,
we incorporate this additional construct to the existing capacities, and argue that our integrated
conceptualisation facilitates the transition and transformation of both individuals and communities



involving a significant long-term adaptation to consumption and business practices in response to
austerity.

From the perspective of resilient outcomes, there was also some similarity with individual
manifestations of persistent resilience, as small food retailer’s responses to austerity included
adjustments whereby businesses reflected and implemented strategic efforts to reduce their
environmental impact. Similarly, small food retailer’s repertoires of resistance involved actively
identifying alternative and more sustainable ways to do business, which benefits other businesses,
members of the community and the place itself, thus, leading to a sustainable transformation for
individuals, businesses and communities.

Mobilised by the integrated and dynamic role of moral values and behaviour, a final theme linked to
persistent resilience identifies individual and community-based competencies, which reflects the
reconfiguring of dynamic and persistent resilience needed to secure the future for individuals,
businesses and communities in the face of persistent shocks and challenges. Therefore, building on the
themes identified by Szmigin et al. (2020) relating to resilience at the individual level and those relating
to community resilience unveiled by McEachern et al.’s (2021) study, Figure 3.1 presents the
conceptual interconnections among individual and community resilience.

\

< Persistent Stressors

RESILIENT CAPACITIES RESILIENT OUTCOMES

Temporal Orientation

Figure 3.1: A Conceptualisation of Individual and Community Resilience



This integrated theoretical conceptualisation and contribution is significant, as it illuminates a set of
networked, resilient capacities needed to ensure resilient outcomes. The dual arrows to the left and right
of persistent stressors and temporal orientation indicate the prevalence of resilient capacities and
resilient outcomes as taking place either in the past, present or future, illustrating the dynamic nature of
the framework. The figure also illustrates how the central positioning of the moral values and behaviour
held by individuals and/or organisations acts as a conduit, which helps direct and/or influence capacities
and outcomes over time to secure benefits for individuals, businesses and local communities in the long-
term. Reflecting its significance as a globally recognised imperative, sustainability has emerged within
the conceptual development of persistent resilience as an increasingly important dimension both on an
individual level and collectively within business, communities, and society as a whole.

As illustrated in Figure 3.1, while environmental and economic considerations (i.e., persistent stressors)
represent a persistent challenge, they equally present opportunities to engage in sustainable production
and consumption practices that ultimately lead to long-term, resilient practices and policies. This is
borne out by evidence in Szmigin et al. (2020) where increasingly individuals across several nations
affected by austerity embrace mindful consumption, waste reduction and prioritise moral values around
thrift and responsibility.

Similarly, evidence from McEachern et al. (2021) at the community level reflects a growing imperative
among businesses towards sustainability. This is illustrated through businesses’ embracing of moral
values and behaviours, including responsible engagement and communications with stakeholders,
adopting future-oriented approaches to resource integration, as well as the reconfiguration of
community-led systems. Such individual and community strategies, underpinned by sustainability
principles, facilitate an enduring, agile and resilient response, enabling for many, an on-going flexible
and transformative response in the face of increasing and enduring economic and societal challenges.

Conclusion

Building on the conceptual origins of resilience in psychology, sociology, organisation studies and
recent development in spatial studies and consumer research, our chapter offers a timely theoretical and
empirical advancement of persistent resilience within the context of austerity. Moreover, we uniquely
advance recent consumer and business-focused research to propose persistent resilience as an important
integrated process that is applicable to individuals, businesses and communities. This broader
conceptualisation acknowledges the importance of both individually and collectively developing a set
of sustainable capacities and behaviours as core elements of persistent resilience, thus, helping to
creatively navigate, flexibly adapt and respond to the long-term effects of intense and long-standing
crises.

This research also confirms the importance of persistent resilience in theorising consumer and business
research, given the increasingly and enduringly unpredictable nature of contemporary societies. It is no
longer meaningful to consider crises caused by austerity politics as one-off with the possibility of
returning to a prior state. Rather, the enduring nature of crises reflected for example by perma-austerity
(Mangan, 2014) in some nations, and the recent global COVID-19 pandemic, necessitate the
development of an ongoing and sustained set of resilient capacities, processes and outcomes. Given that
austerity is likely to endure into the long-term, the importance of resilience is unguestionable. Our
theoretical conceptualisation reveals a range of dynamic resilience processes and capacities evident
among individuals and businesses who are responding constructively and creatively to this precarious
environment.
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